Social media

Successfully promote your collections
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Step 1: Put your audience first

Your audience are the most important stakeholders
in social media.

- Define your audience: do you have visitor data that
you can already draw on?¢

- Profile what audiences are on which channels. For
example, consider if there is a different gender
balance and age range, and when they are usually
online. Take into consideration what type of content
gets the most engagement.

At Art UK learning resources are popular on
Facebook, whereas focuses on artists are most
popular on Instagram.

Beautiful dresses Cozy interior
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Art UK's Pinterest board.



Step 2: Content scheduling

- Adapt for your team size. Adapting your content
schedule to reflect your team size ensures you can
post consistently, but that it remains manageable
within your workload.

- If capacity is low, consider choosing one as your
‘hero' channel: for example, if Instagram is your most
engaged platform.

- Make sure you have a clear 'why' for each social
media channel. Select channels that resonate best
with your audience.

- Be aware of your business goals and objectives and
how each social media platform helps to achieve this.

Instagram

artukdotorg Follow Message

3,246 posts 32.8K followers 3,692 following

Art UK
@ artukdotorg

Charity Organization

Connecting you to art [&]

Art UK is an art education charity and the online home to every public art collection in the... more
@ linktree/artukdotorg

0000

Write on art

Stories Sculpture A

Art UK's Instagram page.




Content scheduling — shared spreadsheet

There are a variety of free tools that you can use to
make social media scheduling easier.

Creating a shared spreadsheet is useful for your team
to see an overview of what will be posted, and for
separating out content for different channels.

- Keep track of key dates such as artist birthdays or
campaign dates, as well as events and exhibitions
happening at your venue.

- Plot in content that you want to post regularly. For
example, Art UK post a Work of the Week every
Friday, and make sure this is scheduled in advance.

- Draft your copy in the spreadsheet, and indicate
what imagery you will use for each post.

&

Art UK @artukdotorg - Feb 23
#WorkOfTheWeek are these pencil drawings, new to Art UK “,

Discover more by the artist artuk.org/discover/artis...

'Welsh Woman' and 'Man Praying' by Sydney Curnow Vosper (1866-1942)
Merthyr Tydfil Leisure Trust
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Art UK's Work of the Week.




Content scheduling - Hootsuite, Sprout Social and Meta Business Suite

Hootsuite, Buffer and Sprout Social are social media
management platforms that supports social network
integrations for Bluesky, X, Facebook, Instagram,
LinkedIn, Pinterest, YouTube and TikTok. Hootsuite
also has a free, more limited, option.

- Meta Business Suite allows you to publish, schedule
and manage all your content for Facebook and
Instagram. It is a free option for scheduling your
content.

https://www.hootsuite.com/
https://buffer.com/
https://sproutsocial.com/

https://en-gb.facebook.com/business/tools/meta-b

usiness-suite
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Hootsuite enables you to schedule all your content for different
social media platforms.




Step 3: Content planning

Once you've decided what scheduling tools to use,
it's time to plan your content. Top things to consider
are:

- Your audience - who are they, where do they live?
Why do they follow you? Try profiling them as a
person - do they visit your gallery or do they live in a
different country and just follow you to see your
collection online.

- Timing - what times of day are your audience online,
do they check their phone in the morning, do they
have more spare time on the evenings, are they out
on the weekends.

Meta Business Suite Insights or Hootsuite analytics
are both good tools to gain this information.
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Use free tools such as Meta Business Suite Insights to analyse your
audiences.




Step 3: Content planning

Other things to consider when planning your content
are:

- Objectives - What are the wider organisational
messages,and how can these be supported by social
media. For example, does your gallery want to raise
general awareness of the collection or increase ticket
sales.

- Engagement - keep track of what's working well on
your channels, and use this to plan future posts. If
something isn't working as well, try out different
formats until you find something that works for you.

- Channels - keep track of which channel is working
best for you in terms of your objectives. You don't
have to be on all platforms, you could prioritise one.

5 Schedule

(@ Wwillsend on Sun, Feb 4, 2024 at 11:00 AM
Date

Month Day

A4

February 4
Time

Hour Minute

N
1 00

[ime zone

Greenwich Mean Time

Scheduled posts

You can also schedule posts directly on X.




Step 3: Content planning

Allow time for spontaneity

As well as planning in advance, it's important to leave
some space and time for spontaneity.

See what other accounts are posting, and what
conversations are going on online that you can tap
into. It's important to make sure you stay true to your
oganisation: tap into your collections to be relevant
with current affairs.

@O

artukdotorg

artukdotorg Anyone else hooked on @BBC's #TheTraitors? §

We are, 50 here are some of those nail biting scenes, as told
through art

s Lurking around the castle at night
ravel the

Glenfinnan Viaduct

Traitor cloak

on who is a Traitor or a Faithful

the dreaded letter ‘By order of the Traitors, you
have been murdered’

€ A coveted shield to save contestants from murder

& Another tense round table

® Being accused

¥ Taking style inspo from @claut

View the full Curation with the link in our bio

1) ‘William Il (1650-1702), by Candlelight' by Godfried Schalcken
(1643-1706) wm @nationaltrust

2) ‘Glenfinnan’ by Brendan Neiland (b.1941) © Brendan Neiland /
@bridgemanimages. s Glasgow Life Museums

3) ‘A Cloaked Figure' by John Flaxman (1755-1826) s @UCL/
‘Gossip’ by Sidney Smith (1912-1982) © the artist's estate. s
@nimuseums

4) ‘Gossip' by Sidney Smith (1912-1982) © the artist's estate. ws

@nimuseums

Qv A

Art UK posting about the TV hit, The Traitors.




Step 4: Experiment

Don't be afraid to experiment as you start to
understand which content works for which platform.

Look for trends in how your posts are performing and
different times of day and use this to influence your
schedule.

Lots of this information is available with tools such as
Meta Business Suite and Hootsuite.

@ Art UK
b days ago - @

Do you know these women artists on the Bloomberg Connects app?

Here are four women artists born in the nineteenth century who
challenged traditional stereotypes. You can explore and learn more
about them on the app - https://artuk.org/.../do-you-know-these-
women-artists-on...

‘Night and Sleep’ by Evelyn De Morgan (1855-1919) ms De Morgan
Foundation

A Facebook post by Art UK.




Step 5: Tailor content to your platforms

What's popular on X won't necessarily be popular on
Instagram, even down to choices such as the image
ratio. A portrait image usually performs better on
Instagram for Art UK, alongside a long-form-caption,
for instance.

There will be some cross over with the content you're
posting on different channels so think about how you
can re-purpose content. Could your Instagram Reel
be turned into a thread on X or Bluesky?

You can also re-purpose website content for your
social media platforms, you don't always have to start
from scratch.

A Ppinned
@artukdotorg

We're publishing all the time on Art UK, there's always something
interesting to discover!

Read about a favourite artist or artwork, or find something completely
new, perfect for summer reading artuk.org/discover/stori...

We're publishing all
the time on Art UK

meont
Stories

An X post by Art UK.
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Step 6: Editing in app

Each social media app prefers content that is edited
on that app. To make the most of the algorithm and
reach as many of your followers as possible, edit your
Instagram reels and/or TikTok videos directly on the

app.

Add alt text descriptions to increase the accessibility
of your posts. Not only will this be helpful for some of
your audiences such as the visually impaired, it will
also help your posts appear in keyword searches.

o
5 o
Still Lifes Modern Art
32 Pins 2y 24 Pins 2y

=Tt

Seascape Paintings
29 Pins 2y

Sculpture
2 Pins 2y

Art UK's Pinterest board.




Step 7: Measure your success

Decide the metrics that are most important to your
collection and measure these regularly. This could be
follower numbers, engagement rate, location, or tags
for your museum.

Set goals for campaigns that might be separate from
your regular metrics: event announcements might not
get many likes, but your goal for these types of posts
is ticket sales.

Include space for qualitative reporting, such as nice
comments or reshares from big accounts.

°
Art UKv 99
@artukdotorg
@ The Public Catalogue Foundation
24 2,59 23.1K
Following Followers Likes
Edit profile Share profile 1o

Art education charity and the online home to
every UK public art collection @&

& artuk.org
£ Email

P4 TikTok Studio

Art UK's TikTok.




Step 8: Improving your content

Reporting is also important to see what's working well
and what needs improving.

- Use a shared spreadsheet with colleagues to
document your progress. Include qualitative research
and top posts.

- Measure follower growth year on year.

- Decide the metrics that work best for your
organisation: this might be reach or impressions, or
location tags to your museum.

We measure our top three posts and bottom three
posts to get an understanding of what's working on
each channel.

This Manih Previaus Month % Varance
Page Impressions E14 832 161 86D 279.9%
Post Imprissions. 92,165 £3.312 456%
FPage Engagements (The total number of interactions recetved by your Pages’ posts as well as
by other posts on Facebook that mention your Pages) 1,362 1137 20.9%
Likes,
reaciions,
comments and
Top 3 Posis by Reach Reach shares Engagement rata
Wha're vary Sodry 1o haar of the sad passing of John Bymae (1940-2023) 15.019 284
One of Scotland’s most inventive modem artists, he was a briliant painter, designer and writer
Raraly away from a paintbrush, his artworks were unique and intriguing
You can read more about him and sea more of his artworks in this story from 2022
hitps Vow lyMMALSHCenMC
1) ‘Self Porrait in Stetson’ by John Byme (1940-2023) Keldingrove Art Gallery and Museum &
John Byme. All Rights Reserved. DACS 2023, e Glasgow Life Museums
2} John Byrne In 2018 with his stage set for The Cheviod. the Stag and the Black, Black OF s
V&A Dundes | National Library of Scotland [ Michael MeGurk 1,841
Happy New Year's Eve [ Wa hope you see out 2023 in style 10,481 11l
Thara has baen lots 10 celebrate at Ant UK this year, from reaching a major milestona of usars
to marking a spectal anniversary. Here are just soma of our highlights
Excesdad 5 m#ion annual users on arfuk
Launched major new inftiatives @ TheSuperpawerofLooking and the beta of the Musaum
Diata Service
Publtshed sur 2.000th story, and our 2 000th Curation
Celebrated our 20th anniversary
Launched the new Art UK Shop
Hosted 34 Ant Unlocked talks, supponted by Bloomberg Phianthroples
Hald 51 #0nlineArExchange, collaboraling on themes with 25 cultural erganisations,
museums and Ellelles

You could use a shared spreadsheet to keep track of your
performance.




Step 9: Collaborate with Art UK on the #OnlineArtExchange

The Online Art Exchange happens on X, Instagram and
Bluesky every Thursday.

Each week there is a new theme and people share a
relevant artwork, tag the collection, tag
@artukdotorg and use the hashtag
#0OnlineArtExchange.

We're open to theme suggestions and collaborations.
This is a great tool to celebrate exhibition openings or
a particular anniversary. We make sure to repost
posts to create a buzz and increase engagement.

https://x.com/hashtag/onlineartexchange?
src=hashtag_click&f=live

I@g@ Sheffield Museums
¥ @SheffMuseums
It's a beautiful #0nlineArtExchange theme today - Cornwall and Cornish

art for @PenleeHouse exhibition to commemorate the 150th anniversary
of Harold Harvey’s birth &8

We'd like to share
& Mevagissey, Cornwall

#%Stanley Royle (1888-1961)
E@iSheffield Museums

10:43 AM - May 23, 2024 - 2,082 Views

The #0nlineArtExchange is a great way to interact with other
collections on social.




Step 10: Collaborate with Art UK - tag us!

Tag us @artukdotorg in your posts and we'll make
sure to like/comment/reshare where possible to
increase reach and engagement.

Posts could be highlighting pieces of your collection
that are on Art UK or products you have on our shop.

We always make sure to tag collections when we
feature your artworks, so make sure to reshare these
to increase reach too.

3 Art UK reposted
Munnings Art Museum @AlfredMunnings - Jan 24

There are too many beautiful #Munnings horse studies to choose to post,
so have not one but three

Browse more on @artukdotorg artuk.org/discover/artwo...

Munnings Art Museum tagged Art UK in their social posts so we
could engage and repost.




Step 11: Make a Curation

A Curation is Art UK's tool to create online exhibitions
and is a great way to get exposure both on the Art UK
website and social media.

Link your Curation to an exhibition and we can make
sure to share and repost.

Curations give you the freedom to pick multiple
artworks and is also a fun way of linking in with
current topics and pop culture.

See our Curations toolkit for a step by step guide on
how to build a successful Curation.

Art UK
23 May - @

We're dreaming of the coast ahead of the bank holiday &

Born in Penzance, Newlyn School painter Harold Harvey painted
scenes of Cornish fishermen, farmers and miners and Cornish
landscapes. See mare in this Curation https://artuk.org/.../artists-
and-places-harold-harvey...

 The subjects that inspired him were those he found on his
doorstep: Cornish people at work, children at play and intimate
interiors.... See more

Art UK sharing a Curation.
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Step 12: Understanding your platforms — Instagram

- Co-author a post with another Instagram
user/organisation to find new audiences.

- Post consistently.
- Post Reels, use trending sounds, and edit in-app.

- Add up to 30 hashtags and consider using popular
search terms (keywords) on the app.

- Engage with other accounts, reply to comments and
engage with posts that are tagged at your location.

- Consider reposting user-generated content of
visitors at your museum or gallery.

- Prioritise content-rich, non-commercial content.

A selection of Art UK's Instagram reels.




Step 13: Understanding your platforms - X

- Be part of industry conversations.

- Engage with other X accounts by liking and replying.
- Use 2-3 hashtags per post.

- Keep an eye on trending topics.

- Use engaging media to stand out against the text.

- Drive traffic to your blog posts and websites.

- Encourage conversation and questions with your
audience.

- Don't be afraid to post similar posts multiple times.

Art UK @artukdotorg - Aug 15
#0nlineArtExchange over and out for another week -+

Next week’s theme is outerspace for Out of this World, Heather Phillipson
at @GlynnVivian &

'Peace’ by Thomas Edwin Mostyn (1864-1930) i@ @YorkArtGallery

The #OnlineArtExchange is a great way to engage on X.




Step 14: Understanding your platforms — Facebook

- Usually an older audience.
- Can be good for families and educators.
- Post consistently.

- Meta continues to post videos on Facebook as well
as Instagram.

- Consider interacting with and using Facebook
Groups to build an online community.

- Useful for driving traffic to your website.

Art UK
15 hours ago - @

As part of National Gallery's 200th anniversary celebrations,
Canaletto’s 'The Stonemason’s Yard' is on loan to Liyfrgell
Genedlaethol Cymru | The National Library of Wales

Check out this Curation on the exhibition, on until 7th September
https://artuk.org/.../idyll-and-industry-canaletto-in...

‘Venice: Campo S. Vidal and Santa Maria della Carita ('The
Stonemason's Yard')' by Canaletto (1697-1768) m The National
Gallery, London

A Facebook post by Art UK.
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Step 15: Understanding your platforms — TikTok

- Typically a younger audience, so bear this in mind e, i, v —
when posting.

- Test and try the latest features, such as the
carousels feature.

- Add music and text to tell a story.
- TikTok prefers captions created in-app.

- Be authentic to your brand and your business goals.
- Try trending sounds.

- Be consistent to find your niche.

0

Art UK's TikTok.




Step 16: Understanding your platforms — Bluesky

- Bluesky is a relatively new social media platform.
Like X, users can share short posts with images and
video.

- Many users are moving over to Bluesky from X.

- Experiment with content and start conversations,
reply to relavant posts from other organisations and
use hashtags.

- Drive traffic to your blog posts, events and websites.

- Starter Packs can be created to group accounts
together that users can then follow.

- Join Starter Packs such as The Museum of English
Rural Life Arts & Culture and Museums Association
Museums in the UK so users can easily follow your
account. You will need to contact the owners directly
to join.

https://bsky.app/starter-pack/themerl.bsky.social/3

I[73krxhwvq2y

https://bsky.app/starter-pack/museumsassociation.
org/3lao3apb6tmm2q

+ Follow oo

ArtUK

@artukdotorg.bsky.social

2.9K followers 149 following 86 posts

Connecting you to art

Art UK is an art education charity and the online home to every public art

collection in the UK.
linktr.ee/artukdotorg

Art UK's Bluesky.




* Plan your content in advance. Come up with a schedule that
suits your resources and use tools such as a shared
spreadsheet or Hootsuite to plan your content.

- Allow time for spontaneity. Make sure there is flexibility in
your social media plan so that you can adapt and respond to
current events.

+ Put your audience first. Profile your audiences and tailor your
content accordingly. Take into consideration what type of
content gets the most engagement and what times are most
popular.

* Post consistently. This doesn't have to be every day, or even
multiple times a week. It's more important to post consistently
once a week and keep on top of it than post lots one week and
not at all the other.

* Tailor your content to different social media platforms.

- Measure your success. Use analytic tools such as Meta
Business Suite or Hootsuite to keep track of what's working
well and what needs improvement. Allow space for qualitative
reporting such as nice comments or reshares from large
accounts.

- Collaborate with Art UK. Get involved with the
#0OnlineArtExchange, tag us in your posts and get in touch if
you would like to work on a collaborative post.

artukdotorg Fodom Meisage

3,006 posts 298K followers. 3,666 following

Art UK

e charity 3 thi Snling Rom 10 #viry PUBIC It COBICTEAIn tha U

Art UK's Instagram page.

€




CASE STUDY 1

From April-June 2024 we collaborated with Glynn Vivian @ Art UK

Art Gallery on Instagram, Facebook and X to promote 25 S

years of the Wakelin Award. The Wakelin Award has made a huge contribution to @GlynnVivian's
public collection over 25 years, helping to showcase contemporary

Our three collaborative Reels on Instagram generated Welsh artists.

7,275 plays, 159 likes with 4,785 accounts reached over
three months.

Celebrating 25 years of the Wakelin Award is on until 1st Sep in Swansea,
see more ow.ly/m0e450Rr0zC

Funding allowed us to film and promote their exhibition PP
on The Wakelin Award. B

We also posted three collaborative Reels on Instagram
and shared across other channels.

'The team at Art UK were great to work with and made
the process so simple. We had regular in-depth
conversations to discuss our ideas with them and the
project was very much a collaborative experience. They
took the lead with all the technical aspects of creating
the promotional films, which have been used both -
across our social media and online, providing us with R the ward i thaiE Moy
professional content which we would not have
otherwise had the opportunity to develop. We would 8:00 AM - Apr 30, 2024 - 5,089 Views
highly recommend working with the friendly team and

their continued support has been invaluable to us.'

Art UK worked with Glynn Vivian Art Gallery on a series of
Glynn Vivian Art Gallery collaborative posts to celebrate 25 years of the Wakelin Award.




CASE STUDY 2

In February 2024, to help promote Ben Uri's Art
Unlocked talks, and share engaging video content on
Instagram, we collaborated on a Reel with a voiceover
from their Director of Scholarship.

{"‘" artukdotorg and benurionline
@ Winter Aid *| The Wisp Sings

@ artukdotorg ¢ Fva Frankfurther left
for London from Nazi Germany with
her family in 1939 on the eve of the
Second World War.

The Reel received high engagement and views - 2,454
plays, 140 likes with 1,737 accounts reached.

She earned her living working at Lyons
Corner House, Piccadilly, where her
co-workers became her friends, and
subject matter for sketches and
painted portraits.

(=] Sarah MacDougall, Director of
Scholarship at @benurionline talks us
through one of Frankfurther's works.

This clip is part of a three-part Art
Unlacked mini series on the so-called
‘Hitler émigrés’, exploring Ben Uri
Gallery & Museum's collection, catch
up over on our YouTube.

Qv A

140 likes
February 19

'The bottom line is there are no UK art centered
institutions we can think of, outside the nationals, that
have the reputation, width and depth that Art UK enjoy.
To be able to tell our stories through Art UK's social
media channels was a huge bonus for Ben Uri and as a
result we gained new ongoing audiences.'

Log in to like or comment.

Art UK worked with Ben Uri Museum and Art Gallery to promote
Ben Uri Museum and Art Gallery their upcoming Art Unlocked talks.
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CONTACT DETAILS

If you would like to collaborate with Art UK on social media, or if you have
any questions, please contact:

media@artuk.org






